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Abra Group Appoints Angus Clarke as Chief Commercial Officer to
Strengthen Regional Strategy and Customer Experience

Bogota, Colombia — October 7, 2025 — Abra Group is pleased to announce the appointment of Angus
Clarke as its new Chief Commercial Officer (CCO), marking a significant step in the Group’s
commitment to further strengthen its senior leadership and enhance its competitive position across Latin
America.

As part of Abra’s strategic priorities for 2025, the Group has made substantial progress in shaping an
exceptional executive team across key areas including fleet, finance, corporate responsibility, and loyalty.
The addition of Clarke reinforces this momentum and signals a strengthened focus on commercial
excellence and customer-centric innovation.

Angus Clarke brings over two decades of global experience in the aviation industry, with deep expertise
in commercial strategy, customer experience, network planning, fleet management, and corporate
development. His career includes leadership roles as CCO of Air France-KLM Group and Air France, as
well as senior positions at Qantas, Air Canada, and Bluepoint Aviation. Clarke has successfully led
complex post-COVID transformations in network and product strategy, delivering strong results for the
airlines he has served.

In his new role at Abra, Clarke will serve as the architect of the Group’s commercial strategy, driving
impact across revenue generation, competitiveness, and customer experience. He will oversee the
alignment of commercial operations across Abra’s airline portfolio, leveraging synergies and economies
of scale to enhance performance.

Clarke will also lead the development and execution of the Group’s revenue strategies, strengthen
commercial partnerships, and design innovative products and services aimed at improving passenger
satisfaction and loyalty.

“We are thrilled to welcome Angus to the Abra team,” said Adrian Neuhauser, CEO of Abra Group.
“His global experience and strategic vision will be instrumental in advancing our mission to deliver a
compelling value proposition to our customers and shareholders across Latin America.”

More information for media:

Info@abragroup.net

About Abra Group: Abra, a UK-based company, is one of the most competitive air transport groups in Latin America. It brings together the
iconic Gol and Avianca brands under a single leadership and a strategic investment in Wamos Air, anchoring an airline network that has one of
the lowest unit costs in its respective markets, leading loyalty programs across the region (LifeMiles and Smiles) and other synergistic
businesses. In addition, Abra has a convertible debt representing a minority stake investment in Sky Airline Chile. The Group consolidates a
team of around 30,000 highly qualified aviation professionals and a fleet of more than 300 aircraft, with scheduled flights serving over 25 countries
and more than 140 destinations. Gol is one of Brazil's leading airlines, operating a standardized fleet of 139 Boeing 737 aircraft and employing
13,900 highly qualified professionals. Avianca, the second oldest airline in the world, operates more than 140 A320 and B787 passenger aircraft,
as well as 6 cargo aircraft, and has more than 14,000 employees. Finally, Wamos Air is Europe's leader in wide-body ACMI operations, operating
13 A330 passenger aircraft. For more information, visit www.abragroup.net
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